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Exploration on the Mode of Postmarketing Evaluation of Chinese Medicine on TCM Syndromes

HE Wei', XIE Yanming®

(1. Postdoctoral Research Station , China Academy of Chinese Medical Sciences, Beijing 1007003 2. Institute of Preclinical
Medicine, China Academy of Chinese Medical Sciences)

ABSTRACT The mode of postmarketing evaluation of Chinese medicine on TCM syndromes is the top design content which re-
quires a careful thinking. In the design, the key contents should be confirmed on the classification, application conditions, and
advantages and disadvantages of the mode. The mode of TCM syndromes evaluation include the disease-syndrome in combina-
tion re-evaluation mode, syndrome re-evaluation mode, and disease re-evaluation mode, of which, the first one is most com~-
monly used, and the application of the other two is not common. In the postmarketing evaluation, the appropriate clinical re-e-
valuation mode of TCM syndromes should be selected on the basis of purpose and design method.
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